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WHO THEY ARE

Cluster
Population %
Age
0-4 4.42
5-14 13.04
15-24 15.76
25-44 21.77
45-64 33.99
65-74 6.55
75-84 3.46
85+ 1.01
Mother Tongue
English 75.61
French 4.33
Non-Official 19.11
Immigration
Immigrant 24.16
Arrived < 1961 15.11
1961-1970 15.26
1971-1980 20.27
1981-1990 16.13
1991-1995 17.44
> 1996 15.78
Visible Minority
Yes 16.20
Cluster
Adult Population %
Marital Status
Single 28.40
Married 61.78
W/D/S 9.82
Mode of
Transport
Car 61.89
Public Transport 6.33
Class of Worker
Employed 83.76
Self-Employed 15.99
Unpaid 0.25
Occupation
Primary 3.09
Blue-collar 15.49
Service sector 38.10
White-collar 43.32
Education
< Grade 9 2.41
Grade 9-13 18.25
Trade 8.46
College 22.63
Some University 10.94
University Degree 37.31

Index
Canada Households
Maintainer Age
85 <25
112 25-34
117 35-44
78 45-54
122 55-64
90 65-74
73 75+
56 Size
1 person
129 2 people
20 3 people
107 4+ people
Family Status
119 Non-family
Couples w/ kids
92 Couples, no kids
111 Lone parent
118 Age of Children
84 <6
110 4.4
8 1517
18-24
118 25+
Index
Canada Dwellings
Tenure
82 Own
128 Rent
58 Band
Period of
Construction
113 <1946
95 1946-1960
1961-1970
% 1971-1980
133 1981-1990
62 1991-1995
1996-2000
2001-2006
65 > 2006
61
96  1ype
143 Slng_le
Semi
Row
24 Duplex
59 Low Rise
72 High Rise
9 Mobile
154 .
217 Dwelling Value

Index

Cluster
%

0.93
7.82
18.90
31.19
23.36
10.97
6.83

12.46
31.98
18.25
37.30

13.68
49.72
29.23

7.37

15.38
34.76
14.96
25.76

9.13

Cluster
%

92.60
7.40
0.00

4.44
8.68
9.91
17.62
28.39
11.95
6.06
8.47
4.47

82.81
3.37
544
4.46
3.09
0.68
0.10

Index
Canada

25
51
95
139
134
99
69

47
95
114
156

46
154
107

68

74
96
116
130
89

Index

Canada

135
24

37
62
74
94
176
172
74
133
109

149
70
96
83
17

172
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HOW THEY LIVE

Leisure

golf
walking/hiking

art galleries
exercising at home
travel to California

Shopping

$500+ for fine jewellery
$2,500+ on women’s clothing
frequent flyer programs
Costco

The Shoe Company

Media

Canadian Business
“The Tonight Show”
"CBC Morning"
Tech TV

TV Times

Food/Drink

meal replacement drinks/bars
olive oil

tortilla flat bread

soft drinks/colas

casual restaurants

Financial

$500,000+ in securities and savings
mutual funds within RRSP

whole life term insurance

stocks

have a will

Automotive

$40,000-$50,000 on latest vehicle
2-vehicle households

purchase or lease new vehicles
SUVs

Infiniti models

Attitudes

“l am of the firm conviction that idle time
is wasted time”

“Women are not fairly represented in
business and politics”

“Exercise is an important part of my life”
“The future looks good for young people”
“| try to keep abreast of changes in
fashion”
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S2
04 - ASIAN AFFLUENCE

Established Chinese families in suburbia

Population 203,795 (0.61%0 of Canada)
Households 61,759 (0.46% of Canada)
Average Household Income $123,782

Housing Tenure Homeowners

Education University/College
Occupation White-collar & Service Sector
Ethnic Presence High

Sample Social Value Primacy of the Family

The most affluent of the Chinese-dominated lifestyles, Asian Affluence is home to educated, middle-aged families, 34 percent of
whom speak Chinese as their first language. Most residents came to Canada in the 1980s and 1990s, settling in a handful of
prosperous neighbourhoods in Toronto and Vancouver. With lofty household incomes of nearly $124,000, Asian Affluence
residents enjoy active--and activist--lifestyles. They travel abroad frequently, drive luxury cars, attend computer shows and the
opera. They’re also active in community affairs, donating money to environmental and religious groups. And these mostly
university-educated consumers are early adopters, patronizing high-end stores for the latest in fashion and technology.

Few clusters have more wanderlust than Asian Affluence. According to surveys, residents rank near the top in a dozen travel
categories--from travelling to Hong Kong and America’s western states to staying at resort lodges. Indeed, they are three times more
likely than the general population to travel internationally with their children in tow. When these frequent flyers get home, they have
the wherewithal to indulge their taste in fine jewellery, books, photography and designer clothes: they like shopping at Talbots,
Fairweather and The Bay. Though originally from other countries, these residents are now card-carrying Canadians with wallets full
of membership cards in various customer rewards programs as well as an impressive array of credit cards.

WHERE THEY LIVE
Markham, Richmond Hill, Brossard, Richmond, Coquitlam, Oak Bay
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HOW THEY THINK

Asian Affluence is a strongly outer-directed cluster. Scoring high on Ostentatious Consumption, Enthusiasm for Technology and
Concern for Appearance, these Canadians are eager to show others that they’ve made it, scoring among the lowest on Importance of
Price. They want their possessions and personal appearance to denote status, success, and style. This desire for status spills over
into their approach to nationalism: Asian Affluence residents are strong on Importance of National Superiority. In addition, they
cope with the change and frenzy of modern life by focusing on their traditional families--they're very strong on Primacy of the
Family but very weak on Flexible Definition of Family and Flexible Gender Identity--and by pursuing the clear, measurable goals of
status and material success.

© 2008 Environics Analytics Group Ltd. PRIZM and Claritas are registered trademarks of Claritas Inc. and are used with

permission. Selected PRIZMce nicknames are trademarks of Claritas Inc. and are used with permission. Other PRIZMce EE =

nicknames are trademarks of Environics Analytics Group Ltd. PRIZMc is based, in part, on computer files licensed from (1 Y|

Statistics Canada under Licensing Agreement 6894. No confidential information has been obtained from Statistics Canada. PR ’ZM
Sources of data shown include Environics Research, Print Measurement Bureau, BBM RTS Canada (all used with permission). CE
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WHO THEY ARE
Cluster
Population %
Age
0-4 3.48
5-14 10.36
15-24 16.89
25-44 24.58
45-64 32.46
65-74 7.20
75-84 3.82
85+ 1.20
Mother Tongue
English 40.40
French 1.52
Non-Official 56.48
Immigration
Immigrant 59.93
Arrived < 1961 6.27
1961-1970 9.38
1971-1980 17.84
1981-1990 22.57
1991-1995 25.13
> 1996 18.81
Visible Minority
Yes 58.86
Cluster
Adult Population %
Marital Status
Single 32.37
Married 58.47
W/D/S 9.16
Mode of
Transport
Car 52.44
Public Transport 9.69
Class of Worker
Employed 81.64
Self-Employed 17.80
Unpaid 0.56
Occupation
Primary 0.36
Blue-collar 17.48
Service sector 38.57
White-collar 43.59
Education
< Grade 9 6.86
Grade 9-13 20.98
Trade 5.59
College 18.91
Some University 11.90
University Degree 35.76

Index
Canada Households
Maintainer Age
67 <25
89 25-34
125 35-44
88 45-54
117 55-64
99 65-74
81 75+
66 Size
1 person
69 2 people
7 3 people
316 4+ people
Family Status
296 Non-family
Couples w/ kids
38 Couples, no kids
68 Lone parent
104 Age of Children
118 <6
158 6-14
106 95.17
18-24
428 25+
Index
Canada Dwellings
Tenure
93 Own
121 Rent
54 Band
Period of
Construction
96 <1946
146 1946-1960
1961-1970
93 1971-1980
149 1981-1990
141 1991-1995
1996-2000
2001-2006
8 > 2006
69
g7 Iype
144 Slng_le
Semi
Row
68 Duplex
68 Low Rise
47 High Rise
83 Mobile
168 .
208 Dwelling Value

Index

Cluster
%

0.91
7.98
17.78
29.48
26.49
11.41
5.97

10.46
23.79
20.32
45.43

11.24
54.69
24.11

9.97

12.00
26.19
12.24
28.63
20.94

Cluster
%

91.25
8.75
0.00

3.20
6.54
12.14
17.67
32.16
10.33
7.39
5.77
4.82

76.29
2.83
5.37
6.61
2.34
6.53
0.02

Index
Canada

25
52
89
131
152
103
60

39
71
127
190

38
169
88
92

58
72
95
144
204

Index

Canada

133
29

26
47
91
94
200
149
91
90
117

138
59
95

123
13
73

227
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HOW THEY LIVE

Leisure

jogging

museum

classical music concerts
computer shows

travel to Hong Kong

Shopping

foreign movies
rechargeable batteries
gourmet food stores
Old Navy

Talbots

Media

Food Network Canada
TV tennis

World Cup soccer
multicultural radio
news/talk radio

Food/Drink

fresh fish and seafood
vegetarian products
soy beverages
organic meat
Starbucks

Financial

$250,001-$500,000 in securities and
savings

stocks and bonds

GICs

RESPs

$1,001-$1,500 monthly on credit cards

Automotive

$20,000-$30,000 on latest vehicle
3+ vehicle households
coupes/hatchbacks

new versus used vehicles

Volvo models

Attitudes

“Successful people truly deserve what
they have”

“Knowing that a product has a tradition
behind is very important to me ”

“It is important to me that people admire
the things | own”

“Anything in life that forces me to change
my habits is unpleasant for me”



Clusters:01, 02, 03

““rn Prizm,,

Variable

Target Group Demographic Report

Connoisseur Target in AB & BC vs Canada

Connoisseur
Target in AB

& BC

Household Characteristics

Total Households (2008)

123,897

Canada

13,339,968

Variable

Connoisseur
Target in AB
& BC

Education & Employment

Education (2008)

Canada

Total Population (2008) 364,314 33,519,682 Less than grade 9 2.26% 10.09% 22,
Age of Household Maintainer (2008) Grades 9 to 13 17.57% 31.04% 56,
Under 25 years 0.97% 3.64% 26| Trades certificate or diploma 8.43% 11.78% 71
25 to 34 years 6.92% 15.44% 44| College 21.96% 22.84% 96
35 to 44 years 17.38% 19.94% 87|University 49.77% 24.25% 205
45 to 54 years 31.53% 22.50% 140|Age 15-24 attending school 75.75% 63.21% 119
55 to 64 years 23.58% 17.47% 134 Labour Force (2001)
65 to 74 years 11.80% 11.12% 106|In the labour force (15+) 69.20% 65.16% 106,
75 years or over 7.82% 9.88% 79| Employed 66.64% 61.48% 108
Median Age 52.8 49.9 105] Unemployed 3.35% 4.93% 68|
Size of Household (2008) Not in the labour force 30.01% 33.59% 89
1 person 13.34% 26.58% 50| White Collar 45.62% 29.79% 153
2 persons 32.48% 33.51% 96|Service Sector 33.73% 38.83% 86,
3 persons 17.34% 15.98% 108|Blue Collar 19.52% 29.51% 66
4+ persons 36.83% 23.93% 153|Self-employed 20.45% 11.98% 170
Household Type (2008) Female Participation 63.91% 60.45% 105
Family 87.08% 71.84% 121 Place of Work (2001)
Couples With Children 49.07% 32.93% 149|In Different CSD of Residence 28.74% 35.67% 80
Couples Without Children 30.76% 27.84% 110|At Home 12.05% 8.01% 150
Lone-parent 7.25% 11.07% 65]No fixed workplace address 7.36% 8.67% 84
1 Family Households 83.49% 68.06% 122 Commuting (2008)
Multiple-Family Households 1.77% 1.83% 96|Car, Truck, Van 87.52% 81.55% 107
Non-Family Households 14.74% 30.11% 48|Public transit 7.02% 9.89% 70
Marital Status (2008) Walked 3.00% 6.33% 47
Single (never married) 28.32% 34.81% 81|Bicycle 1.13% 1.14% 99
Married (not separated) 61.97% 48.14% 128 Household Income (2008)
Widowed 3.54% 6.13% 57]Average Household Income $181,963 $73,815 246
Divorced 4.70% 7.97% 59 Language, Immigration & Ethno-Cultural
Separated (legally married) 1.47% 2.96% 49 Knowledge of Official Language (2001)
Age of Children at Home (2008) English only 88.28% 67.48% 130
Under 6 years of age 14.57% 20.79% 70]French only 0.03% 13.34% 0
6-14 years 35.20% 36.16% 97|English and French 10.36% 17.66% 58
15-17 years 15.31% 12.95% 118|Neither English nor French 1.32% 1.52% 87
18-24 years 26.02% 19.86% 130 Immigration Status (2008)
25 years and over 8.91% 10.24% 86| Non-immigrant population 71.76% 79.13% 90
Bor in province of residence 651%  6691% 69
Housing Tenure (2008) Born outside province of residence 25.26% 12.23% 206
Owned 91.54% 68.84% 132|Immigrant population 27.20% 20.23% 134
Rented 8.45% 30.70% 27, Period of Immigration (2001)
Band housing 0.01% 0.46% 1|Before 1961 14.40% 16.43% 87
Housing Type (2008) 1961-1970 14.49% 13.69% 105
Houses 88.31% 65.86% 134]1971-1980 20.97% 17.18% 122
Single-detached house 80.61% 55.43% 145]1981-1990 16.56% 19.10% 86
Semi-detached house 3.23% 4.78% 67]1991-1995 17.28% 15.92% 108
Row house 4.47% 5.65% 7911996-2001 16.30% 17.68% 92
Apartments 5.51% 27.14% 20 Generation (2001)
Low-Rise (<5 Floors) 3.94% 18.19% 21]1st (Immigrants) 31.06% 22.42% 138
High-Rise (5+ Floors) 1.58% 8.95% 17]2nd (Cdn-born Children of Immigrant) 24.92% 16.41% 151
Detached Duplex 6.05% 5.39% 112|3rd+ (Cdn-born Children of Cdn-born Pal 44.02% 61.17% 71
Movable dwelling 0.09% 1.32% 7 Selected Ethno-Cultural (2008 & 2001)
Age of Housing (2008) Visible Minority: Chinese (2008) 10.27% 3.58% 286
Before 1946 6.70% 12.20% 55)Visible Minority: South Asian (2008) 3.11% 3.16% 98
1946-1960 9.60% 13.90% 68| Visible Minority: Black (2008) 0.57% 2.15% 26
1961-1970 9.60% 13.40% 71|Visible Minority: Latin American (2008} 0.28% 0.71% 39
1971-1980 16.90% 18.80% 89|Mother Tongue: Italian (2008) 0.81% 1.64% 49
1981-1985 9.40% 7.90% 119|Mother Tongue: Portuguese (2008) 0.16% 0.72% 22,
1986-1990 13.90% 8.20% 169|Mother Tongue: Greek (2008) 0.23% 0.41% 56
1991-1995 12.80% 6.90% 183|Aboriginal (2001) 0.81% 3.21% 25
1996-2000 7.40% 8.20% 91|Religion: Christian (2001) 65.76% 76.41% 86
2001-2006 9.30% 6.40% 145|Religion: Muslim (2001) 2.01% 1.97% 101
After 2006 4.40% 4.10% 107|Religion: Jewish (2001) 2.00% 1.13% 176
Mobility (2001) Religion: Buddhist (2001) 1.70% 1.03% 165
Moved in past year 10.86% 14.31% 75]Religion: Hindu (2001) 0.83% 1.02% 81
Dwelling Value (2001) Religion: Sikh (2001) 0.79% 0.95% 83
Average Dwelling Value $390,201 $150,010 260]Religion: No religion (2001) 26.44% 16.24% 162
©2008 Environics Analytics :
PRIZM¢ is based, in part, on computer files licenced from Statistics Canada. A
No confidential information was provided by Statistics Canada. ENVIRONICS

PRIZM, Claritas and selected PRIZM nicknames are registered trademarks.
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Clusters:01, 02, 03

e PRIZM_,

Variable

Target Group Demographic Report

Connoisseur Target in Toronto CMA vs Canada

Connoisseur
Target in

Toronto

Household Characteristics

Canada

Variable

Connoisseur
Target in
Toronto

Education & Employment

Canada

Total Households (2008) 106,903 13,339,968 Education (2008)
Total Population (2008) 305,454 33,519,682 Less than grade 9 2.84% 10.09% 28
Age of Household Maintainer (2008) Grades 9 to 13 14.20% 31.04% 45
Under 25 years 1.08% 3.64% 29| Trades certificate or diploma 5.13% 11.78% 43
25 to 34 years 8.89% 15.44% 57|College 17.28% 22.84% 75
35 to 44 years 19.29% 19.94% 96|University 60.54% 24.25% 249
45 to 54 years 26.66% 22.50% 118|Age 15-24 attending school 77.99% 63.21% 123
55 to 64 years 23.21% 17.47% 132 Labour Force (2001)
65 to 74 years 11.57% 11.12% 104|In the labour force (15+) 69.34% 65.16% 106,
75 years or over 9.30% 9.88% 94) Employed 66.91% 61.48% 108
Median Age 52.8 49.9 105] Unemployed 3.01% 4.93% 61
Size of Household (2008) Not in the labour force 30.09% 33.59% 89
1 person 19.76% 26.58% 74|White Collar 52.39% 29.79% 175
2 persons 29.36% 33.51% 87|Service Sector 32.31% 38.83% 83
3 persons 15.71% 15.98% 98|Blue Collar 14.48% 29.51% 49
4+ persons 35.17% 23.93% 146|Self-employed 22.35% 11.98% 186
Household Type (2008) Female Participation 63.35% 60.45% 104
Family 80.10% 71.84% 111 Place of Work (2001)
Couples With Children 46.22% 32.93% 140]In Different CSD of Residence 30.92% 35.67% 86
Couples Without Children 27.00% 27.84% 96|At Home 12.05% 8.01% 150
Lone-parent 6.87% 11.07% 62|No fixed workplace address 5.49% 8.67% 63
1 Family Households 76.15% 68.06% 111 Commuting (2008)
Multiple-Family Households 1.86% 1.83% 101|Car, Truck, Van 75.65% 81.55% 92
Non-Family Households 22.00% 30.11% 73]Public transit 16.67% 9.89% 168
Marital Status (2008) Walked 5.70% 6.33% 90
Single (never married) 30.96% 34.81% 88|Bicycle 1.09% 1.14% 96,
Married (not separated) 58.29% 48.14% 121 Household Income (2008)
Widowed 4.36% 6.13% 71|Average Household Income $222,760 $73,815 301
Divorced 4.60% 7.97% 57 Language, Immigration & Ethno-Cultural
Separated (legally married) 1.80% 2.96% 60 Knowledge of Official Language (2001)
Age of Children at Home (2008) English only 83.57% 67.48% 123
Under 6 years of age 15.35% 20.79% 73|French only 0.08% 13.34% 0
6-14 years 34.38% 36.16% 95]English and French 15.47% 17.66% 87
15-17 years 13.07% 12.95% 100]Neither English nor French 0.88% 1.52% 58
18-24 years 25.04% 19.86% 126 Immigration Status (2008)
25 years and over 12.16% 10.24% 118|Non-immigrant population 69.12% 79.13% 87
Born in province of residence 58.36% 66.91% &7
Housing Tenure (2008) Born outside province of residence 10.76% 12.23% &7
Owned 84.18% 68.84% 122]Immigrant population 29.82% 20.23% 147
Rented 15.82% 30.70% 51 Period of Immigration (2001)
Band housing 0.00% 0.46% 0]Before 1961 22.76% 16.43% 138
Housing Type (2008) 1961-1970 20.23% 13.69% 147,
Houses 76.49% 65.86% 116]1971-1980 20.91% 17.18% 121
Single-detached house 69.92% 55.43% 125]1981-1990 16.01% 19.10% 83
Semi-detached house 3.76% 4.78% 7811991-1995 10.47% 15.92% 65
Row house 3.30% 5.65% 58|1996-2001 9.62% 17.68% 54
Apartments 20.77% 27.14% 76 Generation (2001)
Low-Rise (<5 Floors) 9.17% 18.19% 50]1st (Immigrants) 34.11% 22.42% 152
High-Rise (5+ Floors) 11.60% 8.95% 129|2nd (Cdn-born Children of Immigrant) 28.02% 16.41% 170
Detached Duplex 2.67% 5.39% 49|3rd+ (Cdn-born Children of Cdn-born Pai 37.86% 61.17% 61
Movable dwelling 0.02% 1.32% 1 Selected Ethno-Cultural (2008 & 2001)
Age of Housing (2008) Visible Minority: Chinese (2008) 5.99% 3.58% 167,
Before 1946 24.30% 12.20% 199|Visible Minority: South Asian (2008) 3.27% 3.16% 103
1946-1960 15.10% 13.90% 108|Visible Minority: Black (2008) 1.01% 2.15% 46
1961-1970 9.70% 13.40% 72|Visible Minority: Latin American (2008) 0.30% 0.71% 41
1971-1980 10.00% 18.80% 53|Mother Tongue: Italian (2008) 3.27% 1.64% 198
1981-1985 9.10% 7.90% 114|Mother Tongue: Portuguese (2008) 0.42% 0.72% 57,
1986-1990 10.10% 8.20% 123|Mother Tongue: Greek (2008) 0.69% 0.41% 170
1991-1995 4.80% 6.90% 69]Aboriginal (2001) 0.17% 3.21% 5
1996-2000 6.30% 8.20% 77|Religion: Christian (2001) 66.96% 76.41% 87,
2001-2006 5.80% 6.40% 91|Religion: Muslim (2001) 1.82% 1.97% 92
After 2006 4.80% 4.10% 115[Religion: Jewish (2001) 10.68% 1.13% 943
Mobility (2001) Religion: Buddhist (2001) 0.87% 1.03% 84
Moved in past year 10.10% 14.31% 70]Religion: Hindu (2001) 1.19% 1.02% 116
Dwelling Value (2001) Religion: Sikh (2001) 0.51% 0.95% 53
Average Dwelling Value $547,190 $150,010 364|Religion: No religion (2001) 17.49% 16.24% 107
©2008 Environics Analytics :
PRIZM¢; is based, in part, on computer files licenced from Statistics Canada. A
No confidential information was provided by Statistics Canada. ENVIRONICS

PRIZM, Claritas and selected PRIZM¢ nicknames are registered trademarks.
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2008 Estimates Household Income

Description

Canada

Count

2008 Households by Income
(Current Year $) 13,339,968

Under $10,000

$ 10,000 - $19,99¢
$ 20,000 - $29,99¢
$ 30,000 - $39,99¢
$ 40,000 - $49,99¢
$ 50,000 - $59,99¢
$ 60,000 - $69,99¢
$ 70,000 - $79,99¢
$ 80,000 - $89,99¢
$ 90,000 - $99,99¢
$ 100,000 and over

Average income
Median Income

Good Life Connoisseur

Target in Toronto

% Index Count ) Index

Good Life Connoisseur
Target in AB & BC
Count % Index

2008 Households by Income
(Constant Year 2000 $) 13,339,968

Under $10,000

$ 10,000 - $19,99¢
$ 20,000 - $29,99¢
$ 30,000 - $39,99¢
$ 40,000 - $49,99¢
$ 50,000 - $59,99¢
$ 60,000 - $69,99¢
$ 70,000 - $79,99¢
$ 80,000 - $89,99¢
$ 90,000 - $99,99¢
$ 100,000 and over

Average income
Median Income

© 2007 Environics Analytics

PRIZM CE is based, in part, on computer files licensed from
Statistics Canada under Licensing Agreement 6894. No
confidential i ion was provi by istics Canada.
PRIZM, Claritas and selected PRIZM CE nicknames are
regestered trademarks of Claritas Inc. and are used with
permission.

100.0% 106,903  100.0% 123,897 100.0%

636,003 4.8% 100 628 0.6% 12 905 0.7% 15
1,169,141 8.8% 100 711 0.7% 7 865 0.7% 7
1,241,744 9.3% 100 615 0.6% 6 957 0.8% 8
1,229,306 9.2% 100 477 0.4% 4 1,186 1.0% 10
1,206,690 9.0% 100 416 0.4% 4 1,578 1.3% 14
1,143,869 8.6% 100 440 0.4% 4 2,037 1.6% 19
1,057,559 7.9% 100 537 0.5% 6 2,404 1.9% 24
1,080,674 8.1% 100 980 0.9% 11 3,357 2.7% 33

790,776 5.9% 100 1,236 1.2% 19 3,334 2.7% 45

708,144 5.3% 100 2,084 1.9% 36 4,403 3.6% 66
3,076,062 23.1% 100 98,779  92.4% 400 102,871  83.0% 360

$73,815 $222,760 $181,963

$60,409 $115,296 $113,260

100.0% 106,903  100.0% 123,897 100.0%

735,858 5.5% 100 720 0.7% 12 1,040 0.8% 15
1,471,943 11.0% 100 842 0.8% 7 993 0.8% 7
1,423,400 10.7% 100 645 0.6% 5 1,155 0.9% 8
1,426,481 10.7% 100 491 0.5% 4 1,583 1.3% 11
1,350,017 10.1% 100 491 0.5% 4 2,265 1.8% 18
1,230,356 9.2% 100 604 0.6% 6 2,751 2.2% 24
1,127,383 8.5% 100 1,011 0.9% 11 3,504 2.8% 33

941,172 7.1% 100 1,466 1.4% 19 3,965 3.2% 45

773,535 5.8% 100 2,573 24% 41 5,236 42% 72

599,919 4.5% 100 8,775 8.2% 182 9,687 7.8% 173
2,259,904 16.9% 100 89,285 83.5% 493 91,718 74.0% 436

$64,232 $193,843 $158,341

$52,132 $113,378 $110,819

A
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2008 Estimates Household Income

Description

2008 Households by Income
(Current Year $) 13,339,968

Under $10,000

$ 10,000 - $19,99¢
$ 20,000 - $29,99¢
$ 30,000 - $39,99¢
$ 40,000 - $49,99¢
$ 50,000 - $59,99¢
$ 60,000 - $69,99¢
$ 70,000 - $79,99¢
$ 80,000 - $89,99¢
$ 90,000 - $99,99¢
$ 100,000 and over

Average income
Median Income

2008 Households by Income
(Constant Year 2000 $) 13,339,968

Under $10,000

$ 10,000 - $19,99¢
$ 20,000 - $29,99¢
$ 30,000 - $39,99¢
$ 40,000 - $49,99¢
$ 50,000 - $59,99¢
$ 60,000 - $69,99¢
$ 70,000 - $79,99¢
$ 80,000 - $89,99¢
$ 90,000 - $99,99¢
$ 100,000 and over

Average income
Median Income
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Canada

%

Index

Good Life Connoisseur

Target in Vancouver
Count % Index

100.0% 29,279 100.0%

636,003 4.8% 100 75 0.3% 5
1,169,141 8.8% 100 125 0.4% 4
1,241,744 9.3% 100 176 0.6% 6
1,229,306 9.2% 100 259 0.9% 9
1,206,690 9.0% 100 370 1.3% 13
1,143,869 8.6% 100 484 1.7% 19
1,057,559 7.9% 100 564 1.9% 24
1,080,674 8.1% 100 801 2.7% 33

790,776 5.9% 100 811 2.8% 46

708,144 5.3% 100 1,138 3.9% 73
3,076,062 23.1% 100 24,476 83.6% 362

$73,815 $188,839

$60,409 $113,396

100.0% 29,279 100.0%

735,858 5.5% 100 83 0.3% 5
1,471,943 11.0% 100 154 0.5% 4
1,423,400 10.7% 100 227 0.8% 7
1,426,481 10.7% 100 370 1.3% 11
1,350,017 10.1% 100 540 1.8% 18
1,230,356 9.2% 100 648 2.2% 23
1,127,383 8.5% 100 835 2.9% 33

941,172 7.1% 100 971 3.3% 47

773,535 5.8% 100 1,363 4.7% 80

599,919 4.5% 100 2,361 8.1% 179
2,259,904 16.9% 100 21,727 74.2% 438

$64,232 $164,325

$52,132 $110,873
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